onsumer's new or used vehicle purchase is not the end

of a relationship, but the beginning Service on the vehicle, as well as future

are depender

BP Lubr

pon forming and maintaining an ongoing relationship with the custor

1as two programs that are proven to help dealer

Castrol Customized Key Tag Loyaity Program

pes

The Castral® Cust ed Key Tag program was de

eloped as a way for dealers to encourage

customers to bring their newl

chased vehicle into the deal S e. The key tag,

similar to groce

20 membership club card, att

customized offer from the deale

e personnel & tag program to

or the key tag offer, the card is punct 1e car-shay

i to return for fi

“This is & much more personalized form of marketing that also

Serves as a visual rel

every time the

customer reaches for his or her keys.”

Test Drive the Program for Free*
BPF Lubricants USA Inc. has part
of automotive market

th Dealer Concepts LLC,

solut

g s, to provide

a leading suppl

dealers with customized key tags at the best possible pricing.

Dealers work ith Dealer Concepts to desi

sctiy

tag using their logo and colors as
artwork, design, first 1,000 key tags, car-shaped hole punch and

shipping is free.

“We are so excited about and confident with this program that we

the

pay for the start-up,” said McGee. have also negot

best possible nal key

ing for additi g purchases.”

Dealers on the key tag program give it rave reviews. Gary Meyer,
the Service Director at Ft Myers Toyota in Ft Myers, FL. stated,

“The Castrol Customized Key Tag Program is the single best piece

done." His dea

er

ydvertising we

as a customer retention tool with a free fi

30 oil change. Ft My

faTaral

50,000 tags in June 2004, distrib

ting 20,00

: free oil change the first time the tag is used,

to the Castrol Customized Key

ness directly

2 is no doubt the

y Program. Thel

at this p

rarm ae

ess for our dealership,” concluded Meyer,

Dezlers have g ve with the program too. Ir

hetic motor oil,

to upsell custorners from a conventional to
Opera
ol SYNTEC/SYN

ns at Hammersley Mot

ar

Dean Pavia, Vice President

EC Blend oil chang

offers a “Buy 4 Ca

and get $20 off the 5th il change.” According to Pavi

implementing the Castrol Key Tags in September 2004,
Hammersley customers out of the 210 key tag holders stay
with conventional oil whil 208 made the

to SYNTEC or SYNTEC Blend.”

e the remaining




